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Background 

1) e-Government is a key element of Information Society.

2) Government initiatives at regional and global levels to accelerate 
progress towards Information Society, including e-government:

a) eEurope

b) e-ASEAN

c) e-Africa

3) Several international and corporate organizations benchmark countries 
to measure the relative progress made in e-government: 

a) UNPAN

b) EU

c) Economist Intelligence Unit/IBM Institute for Business Values 

d) Accenture

4) 178 of the 191 UN member states have some form of online presence.
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Global e-Government Survey

1) carried out in the context of the e-Macao project

2) unique in approach:

a) both a survey and a meta-survey

b) considers reports from four survey series from 2000 to 2004

c) investigates availability of specific features on government websites 

3) aims to provide a consolidated picture of the global e-government, 
based on current and past data from multiple views and sources
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Objectives

1) determine the global progress in e-government in terms of e-readiness 
and online presence maturity

2) determine the global and regional leaders in terms of:

a) e-government readiness

b) e-service delivery and 

c) provision of common e-government services
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Terminology: e-Readiness

1) e-Government: the use of Information and Communication Technology 
(ICT) by public administrations in providing information and services to 
citizens, businesses, and other entities in the society.

2) e-Readiness: the degree to which a country, state or region is able to 
utilize opportunities provided by the Internet and ICT in general.

3) UN e-Readiness Measure: a composite measure of countries’ online 
presence, telecommunication infrastructure and human capital.
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Terminology: Online Presence

4) Online Presence Maturity: a measure of the features available on 
government websites for the purpose of information dissemination,  
feedback collection and service delivery.

5) UN Web Maturity Model: a five stage model of governments’ online 
presence - emerging, enhanced, interactive, transactional, networked
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Terminology: Common Services

4) Common Services: 20 basic public services adopted by eEurope.

12 G2C services:

a) income tax
b) job search
c) social security benefits
d) personal documents
e) car registration
f) building permit application
g) declaration to the police
h) public libraries
i) birth/marriage certificates
j) enrollment in higher education
k) announcement of moving
l) health-related services

8 G2B services:

a) employees’ social contributions
b) corporate tax
c) VAT
d) new company registration
e) statistical data submission
f) customs declaration
g) environment-related permits
h) public procurement
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Methodology

1) Data 

a) 67 government websites reviewed:

• information availability

• service delivery

• public access

b) review of e-government-related rankings 2000-2004 by UN, 
Accenture, EIU and CPPBU

2) Analysis

a) descriptive statistics 

b) meta-analysis (correlations, standardized mean differences)

c) clustering 
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Findings: e-Readiness 1

1) Relative e-readiness of countries is consistent from 2001 to 2004.

2) The current consolidated global e-readiness index is 0.5041.

3) Global progress in e-readiness is not significant.

4) Most e-ready countries are:

a) United States - 0.9852

b) Sweden - 0.8971

c) United Kingdom - 0.8950

d) Denmark - 0.8869

e) Australia - 0.8845
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Findings: e-Readiness 2

5) North America and North Europe are the most e-ready regions. 

6) Presently, telecommunication indicators are the most critical E-
readiness indicators. 
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Findings: Online Presence 1

1) There is no significant progress in online presence from 2001 to 2004. 

2) The global leaders in terms of online presence are: 

3) North America, North Europe, West Europe are the leading regions of 
the world in terms of online presence.

1. Australia
2. Canada
3. France
4. Germany
5. Hong-Kong
6. Israel
7. Netherlands

8. New Zealand
9. Norway
10. Singapore
11. Sweden
12. UK
13. US 
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Findings: Online Presence 2

4) East Asia has the best online presence in Asia.

5) Most government websites lack support for:

a) disability

b) online bidding

c) uploading of forms

d) security statements and 

e) online payments

6) Below 25% of government websites provide full transactional support.
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Findings: Common Services 1

1) The most popular services are:

a) income tax - 63.4%

b) registration of new companies - 60.3%

c) corporate tax - 59.4%

d) job search - 59.4%

e) personal documents - 55.7%

2) The popularity of G2C services in Asia is comparable to Europe, but not 
for G2B services.
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Findings: Common Services 2

4) The most popular services in Asia are: income tax, job search, social 
security benefits and public procurements. 

5) The most sophisticated services within the EU are: income tax (4/4), 
VAT declaration (4/4), job search (3/3), and submission of data to 
statistical offices (3/3).

6) The least developed services within the EU include: personal documents 
(1/3), car registration (1/3), and certificates (1/3). 
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Global Trend in e-Readiness
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Top e-Ready Countries
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Regional Outlook of e-Readiness
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Global e-Readiness Indicators
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Global Trend in Online Presence
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Leaders in Online Presence
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Government Websites Features

4.48%

10.45%

16.42%

22.39%

23.88%

25.37%

29.85%

35.82%

40.30%

41.79%

43.28%

43.28%

53.73%

56.72%

62.69%

62.69%

67.16%

68.66%

68.66%

73.13%

76.12%

85.07%

89.55%

91.04%

94.03%

97.01%

0.00% 20.00% 40.00% 60.00% 80.00% 100.00% 120.00%

� � ��� � � � �� � ��  

! � " 
 #�	$�%	 � 	 � & � � 	

� ' �� � � � (� #& %

) #�  #� %%� 	#� " * ��  

� � ��� � � ' � $& � � 	

� 
 � �� � � � � �+ �� � � � , ��' %

- � �'

) #�� � " $�%	 � 	 � & � � 	

. #� / 
 � � 	 �$� � %* � � �0 
 � %	 �� � %

1� (� #& � 	 �� � � � � � �%� #� �" � %� � # � � �2� �

� � � � � " � � �%� � #" 3� " � ' � � ���	$

! �	 � �& � '

� � ��� � � (� #& %

4 � 5 � �� � � �1� (� #& � 	 �� � � � � � �4 � 	 � � � %� %

� � � 
 	 � 
 %� ' �  �

) #� " � %%� 
 �� � ��� � %� (� #�%� #� �" � %

4 � 5 � �� � � � (� #& %

6� 5 %� � � � �7 �  
 �� 	 �� � %

, � � 	 � " 	 � 
 %� ' �  �

� � %�" � ! � � #" 3

! 	 � 	 �%	 �" %� � � � �4 � 	 �

) 
 � ��" � 	 �� � � � � � � �7 � ' � #	%

) � #	 � �� � #� ! ��  �� �8� 	#$�

, � � 	 � " 	%� � � � �4 �#� " 	 � #�� %

� � 5 %

6�� * %� 	 � � � 	3� #�  � � � #� & � � 	 � � �  � � " �� %9� ' �  � %



� � � � � � � � � 	 
 � � 
 � � 
 � 
 � �

Overview 

1) Introduction

2) Terminology and Methodology

3) Summary of Findings

4) Detailed Results

a) e-readiness

b) on-line presence

c) common services

5) 2005 Results

6) Conclusions



� � � � � � � � � 	 
 � � 
 � � 
 � 
 � �

Availability of Common Services
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Regional View of G2B Services
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Maturity of Common Services (EU)

0 0.5 1 1.5 2 2.5 3 3.5 4 4.5

1� " � & � �=� >� %?�4 � " �� #� 	 �� � @� � � 	 �(�" � 	 �� � � � � � � � %%� %%& � � 	

C� � �%� � #" 3�%� #� �" � %� � $� �� � � #� � ((�" � %�

! � " �� ��%� " 
 #�	 $� " � � 	 #�� 
 	 �� � %� : 
 � � & ' �� $& � � 	 � � � � � (�	 %@�(� & ��$
� ��� 5 � � " � %;

) � #%� � � ��4 � " 
 & � � 	 %?� ' � %%' � #	@�� #�� � #9%���" � � %� �

, � #�7 �  �%	 #� 	 �� � ?� 
 %� � � � � � � �& ' � #	 � � � " � #%�

� ' ' ��" � 	 �� � � (� #� � 
 ��� ��  <' �� � � ��  � ' � #& �%%�� �

4 � " �� #� 	 �� � � 	 � � 	 3� � ) � ��" � � � �  � � �� � " � %� � � (� 	 3� (	

! � #� �" � %� � (� ' 
 � ��" � ��� #� #�� %

, � #	 �(�" � 	 � %?� � �#	 3@�� � � 	 3@�& � ##��  � � � 	 " �

8� #� ��& � � 	 � �� �3� 3� #� � � 
 " � 	 �� � <
 � �� � #%�	 $

� � � � 
 � " � & � � 	 � � (�& � � ��  � � #� " 3� �  � � � (� � � � #� %%

- � � �	 3
 #� �� 	 � � � �� (� #& � 	 �� � � � �  � � � ' ' � �� 	 & � � 	%@�� � � ��� � ���	 $� � (
" � � %
 �	 � 	 �� � � � $�%' � " �� ��%	 @� � & � ���%� #� �" � %� (#� & � � � " 	 � #%� 	 � � ' � 	 �� � 	%

! � " �� �� , � � 	 #�� 
 	 �� � � (� #�8& ' �� $� � %

, � #' � #� 	 � � 	 � >?� � � " �� #� 	 �� � @� � � 	 �(�" � 	 �� �

+ � =?� � � " �� #� 	 �� � � � � � � � � 	 �(�" � 	 �� �

7 �  �%	 #� 	 �� � � � (� � � 5 � " � & ' � � �� %

! 
 � & �%%�� � � � (� � � 	 � � 	 � �%	 � 	 �%	 �" � �� � ((�" � %

, 
 %	 � & %�4 � " �� #� 	 �� �

8� � �#� � & � � 	 � ��#� �� 	 � � � ' � #& �	%

) 
 � ��" � ' #� " 
 #� & � � 	

Current Stage

Remaining Stages



� � � � � � � � � 	 
 � � 
 � � 
 � 
 � �

Best Practices: G2C Services

Czech Republic, Denmark (2/4)health-related services12

Finland, Sweden, United Kingdom (3/3)change of address11

Hungry, Ireland, Slovenia, Sweden (4/4)higher education enrollment 10

Malta, Slovenia, Spain, Sweden (3/3)certificates for life events9

Slovenia (4/4)public libraries8

Finland, Malta,  Spain, UK (3/3)police declaration7

Ireland, United Kingdom (3/4)building/planning permits6

Italy, Sweden (4)car registration5

Estonia, Malta, United Kingdom (3/3)personal documents4

Austria, Belgium, Denmark, Ireland, Italy (4/4)social security contributions 3

Slovenia (3/3)job search2

all (4/4)income tax1

best practicesservices 
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Best Practices: G2B Services

Czech Republic, Denmark, Finland, Germany, 
Italy, Sweden (4/4)

public procurement20

Ireland, Italy (4/4)environment-related permits 19

Czech Republic, Denmark, Finland, France, 
Germany, Italy, Portugal, Spain, Sweden (4/4)

customs declaration 18

Almost all (3/3)statistical data submission17

Denmark, Italy, Portugal (4/4)new company registration16

almost all (4/4)VAT15

almost all (4/4)corporate tax14

Belgium, France, Greece, Ireland, Italy, Portugal, 
Sweden (4/4)

employee social contribution13

best practicesservices 
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2005 E-Readiness Results
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E-Government Readiness - Africa
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Conclusion

1) survey investigated global e-government based on current and past 
reports, as well as data gathered from government websites

2) results show no significant progress in global e-readiness and online 
presence (in relative terms) during 2000-2004

3) at least 18 of the 20 common services have reached  their maximum 
level of sophistication within the EU


